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The original function of a building is to meet the 
needs (core processes) of the user. From the 
investor’s point of view, property value retention and 
appreciation are the most important incentives for 
sustainable real estate development. 

This dissertation investigates the relationship 
between sustainable building attributes and 
customer satisfaction and willingness to pay 
respectively. The data collection is accomplished by 
a user opinion survey. Therefore, the Quality 
Management Theory of Kano, which indicates the 
impact of consumer goods attributes on satisfaction, 
is adapted and applied on the asset invested 
(buildings). The survey studies different sustainable 
building characteristics, based on requirements of 
the German Sustainable Building Council. As users 
of buildings in general don’t work with technical 
requirements of a certification system, the 
requirements are translated into building attributes. 
Some of these attributes can be measured or 
calculated monetarily, like less energy consumption 
and some are non-monetary attributes, like e.g. 
comfort. The focus of this dissertation is to quantify 
the non-monetary attributes and to point out their 
impact on the user’s readiness to pay a possibly 
higher rent. 

As a result of the research, the sustainable building 
attributes can be classified into the categories ‘must-
be quality’ (minimum requirements), ‘one-
dimensional quality’, ‘attractive quality’, ‘indifferent 
quality’ and ‘reverse quality’. The survey quantifies 
the impact of these product categories and of the 
building attributes on the readiness to pay. The 
research will further point out, which of the attributes 
are likely to increase the value of a building and why 
some missing attributes will result in decreasing 
values. 
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Fig. 1:  Correlation of frequency of quality attributes 

and readiness to pay 
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